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NATIONAL CHAMBEROF MILLING (NCM)

The NCM is a dynamic and influential non-profit organization representing the South African wheat and maize milling industry.

Membership is voluntary and currently comprised of organizations actively and directly involved in commercial wheat (almost 70% of milled capacity) and white maize milling markets.

The membership base of the NCM is a core reason for its existence. As such, the activities of the organization are directed at addressing the best interest of members and adding value to their business.

The object of the Company is to represent, promote and advance the interest of wheat, maize and other grain milling industries in general.

1. VISION

To be the foremost organization in serving the interests of Grain Millers and their key stakeholders throughout Sub Saharan Africa.

1. MISSION

The NCM is a dynamic industry mouth-piece for the milling industry that:

a) Promote and advance the industry interests and views to government and its entities, parliamentarians, regulators, media, industry value chain stakeholders as well as all other interested parties;

b) Improve the nature and understanding of operational requirements of the wheat, maize and other grain milling operations to the benefit of members and that of the society at large;

c) Provide training resources, knowledge and advice to its members and other stakeholders on a wide range of issues affecting the milling industry;

d) Provide institutional capacity with respect to trade, technical, legislative and policy frameworks that affect the milling industry environment; and

e) Be a fully fledged representative body for the milling industry

To this extent, the NCM is a sole representative body of wheat and maize millers contributing towards:

a) Delivery of efficiently produced, high quality safe staple food for the consumers;

b) Attainment of other national objectives such as the country’s economic growth and development, Food Security, Job Creation, transformation, etc; and

c) Creation of conducive environment for the milling industry to flourish, expand and be competitive.

1. KEY FOCUS AREAS

a) Strategic engagement with various stakeholders

b) Industry representation and mouth-piece

c) Provide institutional capacity to various government departments, industry value chain as well as relevant institutions

d) Expand knowledge base network and provide high quality and sustainable industry training

e) Address industry issues relating to trade policies as well as technical and regulatory affairs.
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South African wheat imports from various countries (%) 



Primarily pan loaf bread market – mostly 700 grams
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SAFEX WHEAT
1  Month Av = 7 987, 2 Month Av = 7 531 , 3 Month Av = 7 332 

WHT
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